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WHO WE ARE 
Our vision is for better health for New Zealanders through 

responsible self-medication 
 

 

NZSMI is the voice of the consumer self care 

products industry. 

Our goal is to drive an evidence based self-

medication market to generate safe and cost 

effective health solutions. The objective of our 

members is to provide better health for New 

Zealanders through development of 

responsible self-medication. 

SMI represents members by positively and 

proactively influencing key interest groups in 

their attitudes towards availability of and 

access to over-the-counter medicines. We 

keep our members up to date with all relevant 

industry news as well as changes across 

marketing, regulations and industry trends. 
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AGENDA 
New Zealand Self Medication Industry Association (Inc) 
 

 

Date  Wednesday December 4th 2019 

Location Holey Moley Golf Club, Viaduct Harbour, Auckland 

Time Commencing 4.00 pm 

 

 

Agenda Items  

1. Apologies and proxies 

2. Minutes of AGM 27th November 2018 

3. Matters Arising 

4. President’s Report 

5. Executive Director’s Report 

6. Financial Accounts 2018 

7. Forecast 2019 and Budget 2020 

8. Vote on Name Change to Consumer Healthcare Products Association NZ 

9. Vote on change of Rule 10 (c) – Quorum 

10. Election of Council 

11. Subscriptions for 2020 

12. General Business 
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PRESIDENTS REPORT 
NZSMI – AGM 2019 
 

It is my pleasure to submit this report to the Executive Council of NZSMI for the 2019 year. 

I want to firstly acknowledge the longstanding 

contribution of Sean O’Flaherty (Pfizer) who 

relinquished the presidency in March this year, having 

served the organisation as its Vice President and 

President for over 5 years. Sean did an excellent job 

of steering the organisation and we wish him well in 

his future outside the pharmaceutical industry.  

 

Economic Value Research 

As NZSMI, our key purpose is to ensure that we’re 

playing an active role in enabling NZs the opportunity 

to take care of their own Health and Wellbeing. A key 

component of this is to be able to champion the 

economic benefits of promoting self-care. That is why 

in the latter part of 2018 we commissioned local 

research into the economic value of self-care.  

This was formally released at the beginning of the 

year entitled “Taking Care of Your Own Health and 

Wellbeing” and has proved a highly successful piece 

of work. It has been widely reported in government 

health circles as well as being internationally well 

received. It was discussed at the WSMI annual 

convention in Europe and has also been detailed to 

the Japanese Minister of Health in a visit by the WSMI 

president to that country.  

As is usual within this industry, it has been a year of 

significant change. We’ve seen focus from 

government on how our industry is regulated through 

the Therapeutic Products Bill; up-scheduling of 

Dextromethorphan; and substantial change in our 

retailer and supplier landscape.  

 

TPB/DTCA 

At around the time of Sean’s departure, the 

organisation was heavily involved in making 

submissions to central government. The primary 

objective was the long-awaited Therapeutic Products 

Bill (TPB).  

Concurrently the Labour cabinet was seeking specific 

submissions on a range of very important policy 

initiatives. These included changes to pharmacy 

ownership, direct to consumer advertising, the form 

that the Regulator would take under the new bill and 

doctors’ ability to have a shareholding in pharmacies.  

While NZSMI submitted on all of these, it was the 

DTCA issue that was seen as particularly threatening. 

The government was seeking opinion on whether the 

advertising of prescription medicines should still be 

allowed. NZSMI combined with Medicines New 

Zealand and the Association of New Zealand 

Advertisers (ANZA) to make numerous submissions 

on this issue as there was very real concern that 

should the government ban DTCA advertising of 

prescription medicines an inevitable follow on would 

be the signalled extension of the restriction to include 

OTC medicines, all alcohol containing products, sugar 

and eventually complementary healthcare medicines.  

This pathway of regulatory control was strongly 

signalled as being a desirable aim of factions within 

the government and deserved special attention. 

NZSMI commissioned a research survey of 1,000 

New Zealanders and the results of this piece of work 

was hugely valuable in adding weight to our argument 

that people did not get the bulk of their medicines 

information from television advertising, but in fact the 

internet, friends and family.  

 

Dextromethorphan  

In mid-2018, the Medicines Classification Committee 

recommended to Medsafe that Dextromethorphan 

would be taken out of general sale and pharmacy only 

and restricted to behind the counter sales with the 

“pharmacist only” restriction.  
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While this recommendation was foreshadowed as a 

possibility, the announcement in November of a 

gazetting process to be implemented by the end of 

February 2019, came as a huge shock to the industry. 

 With hundreds of thousands of dollars and dozens of 

SKU’s across a wide range of companies, all being 

required to be removed from all shelves (in the case 

of general sale product being returned to the 

manufacturer for disposal) created an unprecedented 

marketing dilemma. 

Medsafe later agreed to an extension of the time 

being given to wholesalers and retailers to clear stock, 

but the regulatory change virtually stopped all sales of 

these products and it has been a very lean winter for 

Dextromethorphan containing cough medicines.  

This product up-scheduling combined with the up-

scheduling of codeine based product to prescription 

only, signals a hardening of attitude from the 

Regulator and a very conservative appetite for risk 

when it comes to OTC medicines.  

At the same time these tightening controls are being 

implemented we await with interest the outcome of the 

legalisation of marijuana and the treatment of CBD 

therapeutic claims with interest.  

 

Changes in the Retailer and Supplier 

Landscape 

The major change affecting us all is the rapid growth 

of Chemist Warehouse. There are now 11 stores 

operating under this highly efficient marketing model 

and they are set to become a major force at retail 

within our industry.  

While everybody was aware that a discount offering 

was a market opportunity in New Zealand, I think 

there is genuine surprise and admiration for the 

quality and presentation of the brand, particularly in 

the new Newmarket Westfield store, which is a 

flagship operation, and the Queen Street CBD 

offering.  

The New Zealand market will continue to be 

“disrupted” by this new player, particularly as their 

ecommerce offering starts to get up and running. It is 

our hope to run an NZSMI social function early in the 

new year where Chemist Warehouse have offered to 

“tell the Chemist Warehouse story”. 

There has been further change in the market with the 

merger of the OTC divisions of GSK and Pfizer. It will 

take some years for the effects of this joint venture to 

be really felt, but there is no doubting that within our 

industry the big are getting bigger.  

The full merger has taken place at the time of writing 

from a financial point of view, but the two companies 

will maintain separate marketing strategies through 

into the early part of next year. The industry is 

watching and waiting to see what changes and 

initiatives this major merger/acquisition/joint venture 

will deliver.  

 

The Future  

At this year’s annual general meeting, the Executive 

Council will seek permission from the membership to 

change the name of the organisation to Consumer 

Healthcare Products Association of New Zealand 

(CHP).  

This name, we believe, better reflects the aspirations 

and goals of the organisation, gets away from the 

awkwardness of having to explain that we are not 

talking about marijuana or chardonnay, and aligns us 

more closely again with the Australian organisation 

that changed their name last year to CHP Australia, 

following both the USA and Canada.  

At the same time, it is worth noting that the global 

organisation WSMI, has changed its name to Global 

Selfcare Federation. The key issue here is the word 

“Federation”, which more accurately describes the 

collective nature of that body whose membership is 

made up of organisations like our own plus 

representation from all the major drug companies.  

This is one more signal that our value, both locally 

and internationally, is still highly acknowledged and 

relevant. I will let the Executive Director expand more 

fully on this in his report.  

Our board over the year saw other changes, with 

Stuart Godsell leaving Sanofi to be replaced by Kari 

Cook who I am pleased to say has joined the 

Executive Council and is making an excellent 

contribution.  
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I would like to take this opportunity to thank all members of the executive for their input and participation.  

We are fortunate to be able to meet as a group of competitors willing to discuss broad issues that affect our industry, 

whether it be from economics or government regulation. This is a circumstance we should protect and not take 

lightly.  

I wish you well for the remainder of 2019 and look forward to serving you as your President in the year ahead.   

 

 

 

 

Daniel Smith, Reckitt Benckiser 

President NZSMI 
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EXECUTIVE DIRECTORS REPORT 
 

It is a pleasure to report another good year of progress for your organisation. This year could best be characterised 

by the title “Submission and the Relationship with Medsafe”.  

The industry was caught by surprise with the Medsafe ruling to gazette dextromethorphan containing products to be 

pharmacist only from the end of February 2020, giving a very short notice period. This move proved to be a low point 

in a very long and stable relationship between your organisation and the Regulator. Subsequent negotiations and 

discussions lead to an extension of the gazetting date and since then I am pleased to be able to report that the 

mutual understanding of the impact on the industry of regulatory changes like this has considerably improved. We 

have worked hard with the Medsafe staff to rebuild trust and I am appreciative of the efforts that Chris James and his 

team have made in this area.  

Submissions did not stop there with major regulatory challenges confronting our industry. The Therapeutic Products 

Bill (TPB) continues to dominate the scene. However, after 5 years the end of the road is not yet in sight. 2019 will be 

known as “The Exposure Draft” year and your organisation submission was one of over 400 that Medsafe received. 

This is a principles based document so submissions were made on high level strategic points, not the everyday detail 

of how the regulations would affect the industry. This will come later in much more intense negotiations/submissions 

with Medsafe. It was hoped that this bill would be before the House before Christmas 2019, but this now seems 

highly unlikely.  

At the same time a strident and equally important submission was made on your behalf on the need to continue 

Direct To Consumer Advertising (DTCA). The exposure draft of the TPB asked for industry opinion on removing this 

for prescription only medicines given that New Zealand is unlike most of the rest of the world in allowing this. Your 

organisation has fought long and vigorously to maintain DTCA as it is widely accepted that should this battle be lost, 

there will be inevitable “creep” to also see the banning advertising of sugar containing products, alcohol containing 

products, OTC medicines and complementary medicines. 2020 will be a watershed year for regulation I am sure.  

As part of these submissions NZSMI commissioned consumer surveys through survey company Perceptive. These 

have proved to be immensely valuable in reinforcing our arguments and this practice will continue in the future. 

 

Financial Performance  

The budget published in last year’s AGM booklet 

signalled a very flat budget (showing a minor loss). 

This was on the basis that we would budget $30,000 

for a repeat of the Economic Value of Self-care 

research project and also $26,000 to run a 

conference. Conferences have always been a loss 

making service for the organisation and an in depth 

survey of the membership indicated that companies 

no longer felt they got value out of full day 

multipurpose conferences that tried to mix the needs 

of different parts of the industry; regulatory versus 

sales and marketing.  

The Executive Council took the decision therefore to 

not run a conference in 2019. Likewise the value that 

was gained from the public release of the research 

project to all members of parliament and the wider 

healthcare industry in February of this year showed 

the substantial benefit of the economic value of self-

care research project. Again, the Council felt that 

there was no merit in repeating this research as the 

objective had been achieved – to raise awareness of 

the substantial advantage to the New Zealand 

populous and government of a well-regulated self-

care industry.  

The upshot of these budgetary changes means the 

organisation will head into 2020 with a substantial 

profit for the year and a bolstering of a reasonable 

reserve.  

However, 2020 will incur a number of one-off 

expenses.  
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Name change 

For many years members will have realised the 

struggle of trying to explain the values and purpose of 

the New Zealand Self Medication Industry 

Association. It is universally accepted that most 

people think of chardonnay or marijuana when told 

about the organisation.  

In line with many of our sister organisations overseas, 

the Executive Council has decided to change the 

name of the organisation to Consumer Healthcare 

Products Association of New Zealand. This follows the 

Australian organisation (ASMI) changing their name to 

CHP Australia following both Canada and the United 

States.  

This initiative is a good stepping stone to relaunch to 

the membership the value and purpose of their 

organisation and 2020 will see a refreshing, not only 

of the brand but also of the services offered.  

 

Future Services  

The Executive Council will be conducting a 

membership survey in early 2020 to better ascertain 

what services the membership would like to receive 

from the organisation.  

We would appreciate your active participation in this 

so that as we head into the next decade we can 

ensure that CHPNZ is a valuable and relevant 

organisation.  

 

RegTech  

The RegTech subcommittee continues to be a major 

asset to the organisation and my thanks go out to 

Deborah Owen for again organising this 

subcommittee. It meets regularly and provides 

valuable background and direction to our submissions 

to government. It is highly respected by the Ministry of 

Health and they continue to arrange 6 monthly full day 

meetings with this group in an effort to better 

coordinate the regulation of the industry.  

Also in 2019, Medsafe organised through this group a 

full day education seminar; a good sign that the 

relationship is now one of mutual respect and moving 

forward together in an ever increasingly complex 

regulatory world.  

2020 will see an even greater workload for this 

subcommittee as we begin submissions on the TPB 

regulations.  

 

WSMI and International Relationships 

Like our own organisation, the World Self Medication 

Industry Association has also changed its name to 

better reflect its membership and purpose. It is now 

called the Global Self-Care Federation (GSCF).  

The use of the word ‘federation’ is important as it 

more correctly describes the membership of this 

international body being a collection of the major self-

care organisations around the world, including your 

own, along with representation from the major OTC 

producing drug companies in the world.  

The name change has also signalled a change in 

direction for the organisation and it is thinking far more 

strategically in terms of building relationships with 

senior government organisations including WHO, the 

United Nations, the European Commission and major 

governments around the world.  

This new direction is ultimately designed to improve 

the international understanding of the need and value 

of the non-prescription self-care market. We are 

fortunate to be well received in this forum and it is 

useful for me to attend one of the four board meetings 

a year, but also play an active role in two 

subcommittees working on the future direction of the 

global organisation.  

 

The Board  

It has been my real pleasure to work with Daniel 

Smith as Chairman of NZSMI this year, along with 

Matthew Cairns as Deputy.  

There have been changes at board level with the 

addition of Kari Cook from Sanofi and the replacement 

of Mathias Stutchley with Abs Saadi from Bayer.  

While these changes may seem to be disruptive from 

a governance’s point of view, it is always good to have 

refreshment and new energy and thinking around the 

board table.  

 



 

 

 

 

We see 2020 as being an exciting and energised year for your organisation and I look forward to working with your 

Executive Council to refreshing it with added services and increased member value.  

I wish you, your families and your businesses all the very best for a safe and happy Christmas and a successful 

2020. 

 

 

Scott Milne 

Executive Director  
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FINANCIAL REPORT 
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AUDITORS REPORT 
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FORECAST AND BUDGET  
Profit and Loss NZSMI for the year ended 31 December 2019 
 

Account Forecast Dec. 2019 Budget 2020  

Trading Income  

Conference Income  $                       -     $                         -     

Registrations  $                       -     $                         -     

Subscriptions   $      200,144.00   $         200,000.00   

Total Trading Income  $      200,144.00   $         200,000.00  No change 

       

Gross Profit 200,144.00 200,000.00  

Other Income  

Interest Received  $          1,354.00   $            1,300.00   

Total Other Income  $          1,354.00   $            1,300.00   

    

Operating Expenses  

ACC Levies  $             970.00   $            1,000.00   

Accountancy Fees  $          4,800.00   $             5,000.00   

Audit Fees  $          5,500.00   $             5,500.00   

Bad Debts  $          1,600.00   $                800.00   

Bank Fees & Charges  $             450.00   $                500.00   

Computer Expenses  $          3,300.00   $             1,500.00   

Conference Fees  $          4,200.00   $             5,500.00  GSCF (two meetings) 

Consultants / Public 
Relations 

 $        15,700.00   $             5,000.00   

Depreciation  $             400.00   $                300.00   

Entertainment  $             300.00   $                400.00   

Entertainment -  
Non Deductible 

 $                       -     $                          -     

Executive Directors Fees  $        96,000.00   $           96,000.00   

General  $             832.00   $             1,000.00   

Governance Software  $             800.00   $             1,000.00   

Insurance  $          1,100.00   $             1,100.00   

Legal Fees - Deductible  $          4,500.00   $             9,000.00  Name change and constitution 

Legal Type Services  $          1,500.00   $             1,100.00   

Low Value Assets  $             380.00   $                500.00   

Meeting Expenses  $        10,525.00   $             9,200.00  Includes Christmas function 

Motor Vehicle  $             780.00   $                800.00   

Postage & Telephone  $          1,150.00   $             1,200.00   

PR Activity  $          3,850.00   $             4,000.00   

Printing & Stationery  $          2,400.00   $             5,500.00  Name change  

Research Project  $          4,500.00   $             5,000.00   
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Account Forecast Dec. 2019 Budget 2020  

Seminars & Conferences  $                        -     $            3,000.00  
Collaboration with other  
industry entities 

Subscriptions (450)  $             3,200.00   $            1,800.00   

Surveys - Member                             -   $            2,000.00   

Travelling - Local  $             3,117.00   $            3,500.00   

Travelling - Overseas  $           11,560.00   $          12,500.00  GSCF (two meetings) 

Website and Member 
Communication 

 $                250.00   $          15,000.00  
Name change plus increased 
member engagement 

Website Maintenance  $                418.00   $               500.00   

WSMI Subscription  $             2,706.00   $           3,000.00  Now called GSCF 

Xero Subscriptions  $                250.00   $              250.00   

Government submissions  $                         -     $         18,000.00  
Dextromethorphan down 
schedule 

Total Operating Expenses  $         187,038.00   $       220,450.00   

Net Profit  $           14,460.00   $        (19,150.00)  
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NZSMI NOMINATIONS  
For Executive Council 2020 
 

 
Mary Alice Simon   |   API 

 
Gillian Moore    |   Douglas Pharmaceuticals 

 
Abs Saadi   |   Bayer 

 
Barnaby Luff   |   Mylan 

 
Rene Bros  |   Blackmores 

 
Matthew Cairns  |   GSK 

 
Daniel Smith   |   Reckitt Benckiser 

 
Kari Cook   |   Sanofi 
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NZSMI MEMBERS  
Full, Complimentary and Associate Members 
 

Full Members  
[12 members]  

 Pharmaceutical Solutions 
 Pharmaco (NZ) Ltd 
 Pharmacy Guild of New Zealand 
 Pharmacy Retailing (NZ) Ltd 
 ProPharama limited 
 Reckitt Benckiser (NZ) Limited 
 Sanofi New Zealand 
 The Health Media Limited 
 Tosco Communications 
 Vitaco (NZ) Limited 
 Wilson Consumer Products 
 Woolworths New Zealand Limited 

 

Complimentary 
Healthcare 
Members  
[6 members] 

 Multichem 
 Mylan (NZ) Limited 
 NBTY Inc - Solgar 
 Pfizer PFE New Zealand Ltd 

 Pharma Projects 
 Pharmabroker Sales Limited 
 Pharmaceutical Society of  

New Zealand 

Associate 
Members  
[25 members] 
 

 
 Bayer (NZ) Limited - Consumer Care 
 Blackmores (NZ) Limited 
 Brand World Limited 
 Brigitta Vasista - Regulatory Affairs Consultant 
 Caroline Norwood - Regulatory Affairs Consultant 
 DHL Supply Chain (NZ Limited) 
 Douglas Pharmaceuticals Limited 
 Enz Pharma 
 Ethos Consulting Group 
 Foodstuffs NZ Limited 
 Glaxo Smith Kline - Consumer Healthcare 
 Go Healthy 
 Good Health Limited 
 Green Cross Health Limited 
 Insight NZ Limited 
 Integria (NZ) Limited 
 Iqvia 
 IRI New Zealand 
 Johnson & Johnson Pacific 
 MedConsult  Limited 
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AGM NOTICE  
Notice of Annual General Meeting of the New Zealand  

Self-Medication Industry Association 
 

This is a formal notice of the New Zealand Self-Medication Industry Annual General meeting to be held on 

Wednesday December 4th at 3:30pm at Holey Moley Golf Club, Viaduct Basin, Auckland CBD.  

The regular AGM business will be to receive the AGM reports, accept the 2018 Financial accounts; approve the 2020 

Budget and confirm the Executive Council for the next period.  Reference is given to the NZSMI constitution which is 

available on the website www.nzsmi.org.nz on the ‘member only’ section of the site. 

The Special Business of this AGM will be to approve a name change of the organisation to Consumer Healthcare 

Products Association New Zealand (CHPNZ) Incorporated. 

This year there are no councillors whose tenure comes to an end. During the year Sean O’Flaherty from Pfizer, 

Stuart Godsall from Sanofi and Matthias Stuchly from Bayer resigned from Council to take up other appointments 

within the industry or overseas. Daniel Smith from RB was appointed President and Matthew Cairns from GSK was 

appointed Vice President. Kari Cook from Sanofi and Abs Saadi from Bayer have joined Council. These members 

have indicated their willingness to continue and completed nomination forms have been received from each of them. 

If any Full member wishes to nominate a person to Council they need to complete the attached Nomination Form and 

ensure it is with the Executive Director 7 days before the AGM (i.e. 27th November 2019). 

If any member has a formal remit that they wish to add to the Agenda for discussion at the meeting, would they 

please ensure it is communicated to the Executive Director 14 days prior to the date of the meeting or 

Wednesday 20th November 2019. 

 

 

 

Scott Milne 

Executive Director 

 

 

 

 

 

4th November 2019 
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AGM MEETING MINUTES 
NZSMI Minutes of Annual General Meeting 
 

Held on 27th November 2018 at Brunch Café, 46 Sale Street, Auckland CBD 

 

Commencement Meeting commenced at 4.00pm 

In Attendance 

Tania Newman (Go Healthy) 

David Poules (GSK) 

Karolina Kosir (GSK) 

Mary-Alice Simon (API Consumer Brands) 

Barnaby Luff (Mylan) 

Daniella Westphal (Bayer) 

Vicki Vachias (Bayer) 

Helen Boyle (Bayer) 

Sam Zhong (Bayer) 

Abs Saadi (Bayer) 

Cici Ji (RB) 

Ping Huang (Douglas) 

Carlos Zhau (Douglas) 

Sheryl Knox (Douglas) 

Richard Stevens (Brand World) 

Cindy Jia (Vitaco) 

Katrina Sun (Vitaco) 

Stephen Song (Vitaco) 

Rob Walkington (Integria) 

Scott Sheriff (Douglas) 

Adrian de Lang (Douglas) 

Peter Cain (Pfizer) 

Derk Poigieter (Pfizer) 

Pasquale Gargiulo (Pfizer) 

Carlo Potenciano  

Zana Frampton  

Haydon Sentch (Blackmores) 

Roman Zhou (Blackmores) 

Roger Smart (Douglas)  

Sean O’Flaherty (Pfizer) 

Lance Barns (Pfizer) 

Apologies  

Apologies were received from: 

Matthew Cairns (GSK) 

Natalie Gould (Pharma Projects) 

Previous Minutes 

The minutes of the previous Annual General Meeting held at the Members Lounge, 
Royal New Zealand Yacht Squadron, Westhaven, Auckland on Thursday 29 November 
2017 were moved as a true and correct record by President Sean O’Flaherty, 
seconded by Tania Newman and passed unanimously. 

Matters Arising  

There were no matters arising from the previous year’s minutes.  

There were no specific additional items of general business brought to the AGM prior 
to the meeting and no additional items from the floor. 

President’s Report 
The President, Sean O’Flaherty, delivered his report which was recorded in the AGM 
booklet. 

Executive Director’s 
Report 

The Executive Director, Scott Milne, then addressed the meeting summarising those 
matters raised in the Executive Director’s report.  

There were no queries or matters of clarification from the AGM required. The President 
then moved that his report and that of the Executive Director be accepted. This was 
seconded by Cheryl Knox and passed unanimously. 
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Financial Report 

This was presented to the meeting in the AGM booklet and has been audited by RSM 
with an untagged audit (also included in the AGM booklet).  

There were no matters of clarification or queries raised from the floor. The president 
then moved acceptance of the financial report and this was seconded by Richard 
Stevens and passed unanimously. 

Economic value of 
Self-Care Research 
Project 

At the AGM at the end of 2017, the decision was made to invest $50,000 on the 
Economic Value of Self-care research project. The survey was completed having 
interviewed 1,081 demographically distributed New Zealanders on the way they access 
primary healthcare and product categories used. The research followed the WSMI 
format and has proved to be an invaluable adjunct to that global piece of research.  

The next step will be to publish the results in an easily digestible format. An agency, 
Joyce Howse, have been contracted to design and produce a colour booklet entitled 
taking care of your own health and wellbeing, which will develop a narrative using the 
survey results as proof for the economic value of self-care. It will include sections on 
the research itself, why New Zealanders buy non-prescription medicines, what they are 
buying medicines for, where they are buying medicines from, and a section on the 
safety efficacy and future of OTC medicines. It is envisaged that this booklet will be 
available in the early part of 2019 and a PR campaign will be instigated to ensure it is 
widely distributed.  

The budget for 2019 does include a figure for ongoing research and the Executive 
Council will decide whether there is merit in reproducing this research in a summer 
period given that the first tranche of research was conducted in a winter period, or 
some other parallel project relating to the economic value of self-care. 

Therapeutic  
Products Bill 

It is envisaged that the first draft of the Therapeutic Products Bill (TPB) will be released 
prior to the end of the year. This will bring to an end the first phase of a more than 4 
year project to replace the 1981 Medicines Act with an updated piece of legislation.  

The RegTech Subcommittee has already begun the process of submission and 
considerable work has already been done in anticipation of this bill. It will require the 
formation of subgroups and coordinated communication to ensure we get a 
comprehensive submission into this vital phase of the new legislation formation. 

2019 Budget  

The Executive Director, Scott Milne, presented a budget for 2019 which includes a 
$30,000 provision for an ongoing or repeated research project. There is also an 
increased budget for public relations, consultants and government submissions 
resulting from the need to effectively promote the economic value of self-care booklet.  

The budget also includes a provision for a conference with a substantial net loss 
component. This is a realistic approach given the pressure that member companies 
find themselves under for allowing both time and cash for staff to attend these 
conferences.  

The net effect of these provisions is a projected loss of $6,700. The Board has 
accepted this budget, but the Executive Director will be working to maintain a neutral 
cash position in the ensuing year. 

 

 

Election of Officers 

 

 

 

Over the course of the year we saw a number of changes at board level. The President 
of NZSMI Tania Newman resigned her position as head of GSK and has joined leading 
healthcare company Go Healthy. The Board also received resignations from Leeson 
Brook at Johnson & Johnson and Lloyd Price from Mylan. Lloyd has been a staunch 
supporter for decades of the principles of SMI and the Board and membership wish 
him well in his new position in Geneva with Mylan.  
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Election of Officers 
continued  

At the end of 2018, Sanofi representative Brendan Corner also left the industry, but we 
are pleased to report that his replacement in early 2019 will be Stuart Godsell who 
brings with him considerable experience across a number of OTC companies and the 
liquor industry.  

The Board has also been joined by Matthew Cairns from GSK as a replacement for 
Tania Newman.  

Daniel Smith from RB is another welcome addition to the Board, replacing Colin 
Armstrong who has been promoted to a position in Singapore.  

While it could be assumed that these changes are disruptive, the Board has been well 
served by the steady contributions from CKnox, Mathias Stutchley and Rene Bros, who 
have provided much institutional knowledge and have helped bring new board 
members up to speed quickly.  

Following Tania Newman’s resignation as President, Sean O’Flaherty from Pfizer was 
elevated from his position as Vice President to that of President. He has considerable 
depths and breadth of experience within the industry and total support from the 
executive. 

At this point in the cycle of Board changes, no Vice President has currently been 
appointed. However, it is anticipated this will occur at the first meeting in 2019. 

Subscriptions  
Full Membership, 
Associate Membership 
And Complementary 
Healthcare 
Membership 

The proposal for 2019 is to leave all subscription levels at the same level as 2018.  

The sliding scale subscription calculation chart therefore remains unchanged, with the 
full membership minimum fee being $1,230 per annum, rising to $22,660 per annum 
for those companies achieving more than $60M OTC turnover.  

The associate membership fee will remain at $800, with a $200 subsidy for those 
members who serve on the Regulatory and Technical Committee (attendance of 80% 
of meetings is required).  

Complementary healthcare subscriptions remain the same with a sliding scale from 
$4,400 for less than $5M annual turnover to $6,600 for turnover over $20M. All 
subscriptions are exclusive of GST. 

General Business 

The meeting was open for discussion for general matters of business. There have 
been no formal remits for Council and the meeting was reminded that Council would 
not be bound by any decisions made as a result of these discussions, but would clearly 
take direction from the intent of the discussion. There was no further discussion. 

Meeting Closed The meeting was closed by President, Sean O’Flaherty. 

 

 

 

 

 

 

             

Approved       Date  
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2020 SUBSCRIPTION  

& MEMBERSHIP FEES 
NZSMI Full Member Subscription Calculation Chart for 2020 
 

 

 

Turnover 

(up to)

Annual Fee 

ex GST

Turnover 

(up to)

Annual Fee 

ex GST

Turnover 

(up to)

Annual Fee 

ex GST

Turnover 

(up to)

Annual Fee 

ex GST

500,000 1,230$          20,000,000 13,596$       40,000,000 18,128$       60,000,000 22,660$       

1,000,000 2,493$          20,500,000 13,709$       40,500,000 18,241$       60,500,000 22,773$       

1,500,000 3,739$          21,000,000 13,823$       41,000,000 18,355$       61,000,000 22,886$       

2,000,000 4,895$          21,500,000 13,936$       41,500,000 18,468$       61,500,000 22,999$       

2,500,000 5,816$          22,000,000 14,049$       42,000,000 18,581$       62,000,000 23,112$       

3,000,000 6,646$          22,500,000 14,163$       42,500,000 18,695$       62,500,000 23,225$       

3,500,000 7,478$          23,000,000 14,276$       43,000,000 18,808$       63,000,000 23,338$       

4,000,000 7,789$          23,500,000 14,389$       43,500,000 18,921$       63,500,000 23,451$       

4,500,000 8,102$          24,000,000 14,502$       44,000,000 19,034$       64,000,000 23,564$       

5,000,000 8,413$          24,500,000 14,616$       44,500,000 19,148$       64,500,000 23,677$       

5,500,000 8,724$          25,000,000 14,729$       45,000,000 19,261$       65,000,000 23,790$       

6,000,000 9,035$          25,500,000 14,842$       45,500,000 19,374$       65,500,000 23,903$       

6,500,000 9,348$          26,000,000 14,956$       46,000,000 19,488$       66,000,000 24,016$       

7,000,000 9,658$          26,500,000 15,069$       46,500,000 19,601$       66,500,000 24,129$       

7,500,000 9,970$          27,000,000 15,182$       47,000,000 19,714$       67,000,000 24,242$       

8,000,000 10,148$       27,500,000 15,296$       47,500,000 19,828$       67,500,000 24,355$       

8,500,000 10,326$       28,000,000 15,409$       48,000,000 19,941$       68,000,000 24,468$       

9,000,000 10,505$       28,500,000 15,522$       48,500,000 20,054$       68,500,000 24,581$       

9,500,000 10,681$       29,000,000 15,635$       49,000,000 20,167$       69,000,000 24,694$       

10,000,000 10,859$       29,500,000 15,749$       49,500,000 20,281$       69,500,000 24,807$       

10,500,000 11,020$       30,000,000 15,862$       50,000,000 20,394$       70,000,000 24,920$       

11,000,000 11,179$       30,500,000 15,975$       50,500,000 20,507$       70,500,000 25,033$       

11,500,000 11,420$       31,000,000 16,089$       51,000,000 20,621$       71,000,000 25,146$       

12,000,000 11,498$       31,500,000 16,202$       51,500,000 20,734$       71,500,000 25,259$       

12,500,000 11,647$       32,000,000 16,315$       52,000,000 20,847$       72,000,000 25,372$       

13,000,000 11,818$       32,500,000 16,451$       52,500,000 20,961$       72,500,000 25,485$       

13,500,000 11,978$       33,000,000 16,542$       53,000,000 21,074$       73,000,000 25,598$       

14,000,000 12,137$       33,500,000 16,655$       53,500,000 21,187$       73,500,000 25,711$       

14,500,000 12,297$       34,000,000 16,768$       54,000,000 21,300$       74,000,000 25,824$       

15,000,000 12,463$       34,500,000 16,882$       54,500,000 21,414$       74,500,000 25,937$       

15,500,000 12,576$       35,000,000 16,995$       55,000,000 21,527$       75,000,000 26,050$       

16,000,000 12,690$       35,500,000 17,108$       55,500,000 21,640$       75,500,000 26,163$       

16,500,000 12,803$       36,000,000 17,222$       56,000,000 21,754$       76,000,000 26,276$       

17,000,000 12,916$       36,500,000 17,335$       56,500,000 21,867$       76,500,000 26,389$       

17,500,000 13,030$       37,000,000 17,448$       57,000,000 21,980$       77,000,000 26,502$       

18,000,000 13,143$       37,500,000 17,562$       57,500,000 22,094$       77,500,000 26,615$       

18,500,000 13,256$       38,000,000 17,675$       58,000,000 22,207$       78,000,000 26,728$       

19,000,000 13,369$       38,500,000 17,788$       58,500,000 22,320$       78,500,000 26,841$       

19,500,000 13,483$       39,000,000 17,901$       59,000,000 22,433$       79,000,000 26,954$       

39,500,000 18,015$       59,500,000 22,547$       79,500,000 27,067$       

80,000,000 27,180$       
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For 100% Complementary Healthcare Company 
 

Sales Range  

Under $5m   $ 4,400 

 $5m to $10m   $ 4,950 

 $10m to $15m   $ 5,500 

 $15m to $20m   $ 5,950 

 Over $20m    $ 6,600 

 

 

Associate Membership Fee 
 

The Associate Membership fee for 2020 is $800. 

(A $200 subsidy remains for those members who serve (meaning attendance at 80% of meetings)  

on the NZSMI Regulatory and Technical Committee). 

All subscriptions are stated exclusive of GST. 

Note: These subscription levels remain unchanged from 2018 
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NOMINATION FORM 
New Zealand Self-Medication Industry Executive Council 2020 
 

 

 

Name of Nominee:  _______________________________________________ 

 

Company:              _______________________________________________ 

 

 

 

Nominating Person:  _______________________________________________ 

 

Company:   _______________________________________________ 

 

 

The Nominee and the Nominating Person must be from a full member company. 

The Nominating Person must have the permission of the Nominee before submitting the nomination. 

 

 

 

 

      

Signature of Nominating Person 

 

      

Signature of Nominated Person 

 

 

      

Date 
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contact 

Scott Milne | Executive Director  

New Zealand Self Medication Industry Association Inc 

Phone: +64 9 528 8217  | Mobile: +64 21 876 326 

Email:scott.milne@nzsmi.org.nz 


